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A B O U T  W M F

To create a platform for mentoring young career 
women and entrepreneurs on succeeding in Kuwait's 
private sector.

THE MISSION

To support Kuwaiti women in the private sector and 
increase their participation rates by 2020. 

THE VISION

The WMF team is managed by its Founder and Manager Besma Al-Qassar. 
Besma has 20 years of experience in managing projects ranging from 
communications to cultural and corporate conferences.

Dr. Alanoud Al-Sharekh, Consulting Partner at Ibtikar Consulting Services, is 
WMF's Strategic Consultant as well as the principal facilitator for the WMF 
Forums. Dr. Alanoud has extensive experience in women empowerment issues 
locally, regionally and internationally. 

Leslie Mouawad, Operations Manager at Kuwait Supplies, is WMF's 
Communication Consultant, managing WMF's media and advertising affairs. 
Leslie has over ten years of experience managing financial media and 
advertising needs for listed companies in Kuwait.

THE TEAM
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The WMF Program aims to allow for the exchange of career knowledge and 
entrepreneurship knowledge between successful women and aspiring young 
women. The program is of two parts.
The first part of the Program is the WMF Forum, through which a series of forums 
are run under different themes. Through the Forums, successful women 
entrepreneurs and women executives are invited to participate as speakers to 
share their experiences and give their advice to aspiring young women and 
men. Forums on entrepreneurship themes are run every May and Forums on 
career themes are run every November. 
The second part of the Program is the WMF Mentorship Program from which 
young aspiring women benefit from directly as they are personally mentored by 
women that have succeeded in their careers and as entrepreneurs and are 
ready to give advice and consult their young women mentees.

The Forums and the Mentorship Programs are run in partnership with women 
entrepreneurs and women executives, as they participate as speakers during 
the Forums and as Mentors in the Mentorship Programs.

Partnerships are created with women entrepreneurs that have created job 
opportunities through their small or medium businesses, have maintained the 
growth of the businesses and are contributing to the local economic diversity. 
This is in addition to the partnerships with professional women that have 
succeeded in reaching executive positions and in their roles have contributed 
to enhancing the local economy through enabling companies operating in 
Kuwait to depend on local expertise.

THE PROGRAM
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F O U N D E R ’ S  M E S S A G E

Kuwait's economy is in need of diversifying its sources of income while 
moving away from its dependence on oil, which can be considered its 
current sole source of income.
 
We, at WMF believe that our work can play an important role in Kuwait's 
economy. Our work does not only give moral support to young Kuwaiti 
women, but also plays an actual role in encouraging them to create their 
own jobs and sources of income through entrepreneurship and 
encouraging young women professionals to work productively in the private 
sector. We can confidently say that with an increase in women participation 
in the private sector, Kuwait's economy would only benefit.
 
We also believe that our work has a positive and a real and direct impact 
on Kuwait's gross domestic product (GDP). This comes from the concept 
that a successful and strong economy supports and fully benefits from the 
economic potentials of women. A GDP directly benefits from an increased 
role of women contributing to the workforce and higher percentages of 
women executives especially in the private sector. This is according to the 
Mckinsey Global Institute Report published in September 2015.

The Women Mentor Forum was launched the 10th of May, 2016 in its first 
edition under the theme 'Sustainable Entrepreneurship'. The Forum took 
place in the Multi-function Hall at Al Shaheed Park. I thank all that have 
contributed to the success of the Forum beginning with Dr Alanoud 
Al-Sharekh, WMF's Strategic Consultant. I also thank Al Shaheed Park's 
management for kindly hosting the Forum. Al Shaheed Park has proven that 
it is more than a beautiful recreational area, but is also an important 
platform for Kuwait's thriving economic future.  

Besma Al-Qassar
Founder and Manager  
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S T R A T E G I C  C O N S U L T A N T ’ S  
M E S S A G E

As a first attempt at this kind of “how to succeed in business” dialogue, the 
Women Mentor Forum bridged a gap in Kuwaiti concerns with an ailing 
economy and demonstrated that an organic, home-grown panel led by 
local women and concerned with their particular needs was absolutely 
essential at the present time. 

Seven young women shared with an engaged and eager audience their 
trials and tribulations and uncovered a growing need for the country to 
provide assistance for would be business women who did not yet have the 
tools to branch out alone, and desperately needed guidance and 
reassurance from those who have. 

In the absence of an implemented program that actively seeks to promote 
and highlight the changing role of women in the country's economy, the 
Women Mentor Forum could play an even more vital role in the near future. 
It is essential that both private businesses and public institutions lend their 
support to this Kuwaiti initiative at this important nascent stage so that it 
can become an incubator for future talent and a facilitator of mentorship 
programs to assist ambitious young women and share the government’s 
burden. 

Dr. Alanoud Al-Sharekh
Consulting Partner at Ibtikar Consulting Services, WMF's Strategic Consultant
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WMF was launched on Tuesday 10th of May 2016 
its first forum that took place at the Al Shaheed Park. 
The forum came under the them 'Sustainable 
Entrepreneurship' and hosted a panel of women 
entrepreneurs: Bibi Hayat; Dalia Al-Gharabally, Danah 
Al-Tourah, Farah Al-Humaidhi, Alaa Ali Redha, Dana 
Behbehani, Laila Al-Hamad. The discussions were 
facilitated by WMF's strategic consultant Dr Alanoud 
Al-Sharekh.

This first forum consisted of two discussion panels. The 
first panel was 'Sustainable Entrepreneurship and the 
second was 'Concept-based Businesses'. Discussions 
were on the basis on which to create a business and 
how to ensure its sustainability. Talks also involved the 
opportunities and the challenges of setting up a 
business in Kuwait.

 In the first session, 'Sustainable Entrepreneurship', the 
discussions were led by Bibi Hayat, Dalya 
Al-Gharabally and Danah Al-Tourah. The second 
panel, 'Concept-based Businesses' was led by Farah 
Al-Humaidhi, Alaa Ali Redha, Dana Behbehani and 
Laila Al-Hamad.

WMF Forum Edition I: 
'Sustainable Entrepreneurship'

The first Forum proved a great success in terms of 
attendance and media coverage. Attendance was 
at least 150 participants, which is 50% more than 
what was expected. As the average expected 
attendance for mentorship forums stands at 100 
participants only. A great majority of the audience 
represented WMF's targeted market segment, which 
are young local women entrepreneurs and 
professionals.

The Forum was also well covered by print and digital 
newspapers and magazines, including Nuwait 
magazine by The National Fund for SME 
Development, of which all have included reports on 
the Forum in their economic sections. The Forum also 
attracted the interest of public and private television 
channels that covered the event. The television 
channels have also conducted live interviews with 
WMF's founder at their studios before and after the 
Forum.
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F I R S T  S E S S I O N  D I S C U S S I O N S :  
' S U S T A I N A B L E  E N T R E P R E N E U R S H I P '

LET YOUR WORK BE AN EXTENSION OF YOU

Dalya Al-Gharabally stressed that we need to first need to understand ourselves very well and discover 
our points of strength and believe in them, and then we can choose and approach the type of work that 
suits our personality and talents so we can be creative and succeed.

Danah Al-Tourah agreed that the work that we choose for ourselves has to be an extension of ourselves 
and our personalities.

Dalya continued by adding that we naturally each one of us is different from the other. We are not 
copies of each other, so why could our work become copies of other people's work. With our differences, 
our work and businesses become diverse and our economies become diverse and prosperous.

LEARN FROM THE EXPERIENCED

Bibi Hayat strongly believed in the importance of gaining work experience from the experienced and the 
experts in a field and working and with them and learning from them before starting a business. This is very 
important in order to establish a strong foundation of experience on which we can build our business. 
Experience gives us the needed knowledge to manage a business and to deal with the people we work 
with whether employees, partners, or customers and clients. 

BEING A WOMAN

Dalya, Danah and Bibi have all agreed that being women didn't prevent them from being entrepreneurs and 
succeeding. They added that they never felt any discrimination and didn't face any obstacles as women.

Danah and Bibi agreed that the difficulties that may exist are not because of gender but with personalities. 
For example, shyness or lacks of confidence are obstacles for initiating a business projects. They are 
personality traits that affect the person's ability to communicate with people and convince and negotiate. 

Danah also mentioned the difficulties that entrepreneurs of creative businesses concepts face. She 
explained that the Kuwait's commercial infrastructure is not abreast with the current business methods, market 
developments nor with the new and diverse business concepts.

7

C

M

Y

CM

MY

CY

CMY

K

WMF - Journal 1 - English - High Res.pdf   9   04-Oct-16   12:17:31 PM



TAKE IT STEP BY STEP

When we begin to think of starting a business, we also ask ourselves on where to begin and how. Courage is 
usually needed to take the first step.

Danah's experience in business was based on taking it step by step. Her first step courageous step was to 
leave her corporate job at an investment company and travel to join a professional culinary institute. After 
receiving her professional degree she returned to Kuwait and began to move from one step after the other 
after entering the restaurant market upon her first opportunity at establishing a restaurant and creating its 
menu in addition to training the chefs. With this first experience, she created a new market which she began 
to also develop for culinary consultation. She created a business that didn't exist before.

As to Bibi, her first step was to learn the secrets of hospitality in all its forms by joining a hotel and working in 
all its departments and learning all about professional hospitality. After that she traveled to learn chocolate 
making and flower arranging. When she returned to Kuwait she presented herself to a hospitality and 
catering company and showed her eagerness in working and learning from their experts the finest styles of 
hospitality and got the job. After she had felt she had gained enough experience she decided to set up her 
own business and began by making cakes for occasions and making flower arrangements and then moved 
on to event planning.  Today Bibi runs three companies providing comprehensive hospitality services.   

GETTING FINANCED

Regarding financing business projects, both Danah and Bibi agreed that one can partner with investors who 
have money to invest, while one brings into the partnership her expertise, knowledge and talent. Bibi added 
that we must not be embarrassed to ask for partnership and financing as long as we have a clear plan and 
goal.

Danah pointed that partnerships lower from financial risks. She added that in most cases in Kuwait the risks 
that entrepreneurs are concerned with in beginning a business are not financial risks but more of social and 
psychological risks. She advised that we must be courageous as long as we are confident of what we can 
offer.

On opportunities, Danah pointed out that they are available and plenty and that we must not fear from risks 
as long as we have studied our business project very well from all aspects. She added that we must benefit 
from the opportunities that come to us and that are available.
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CHOOSE A MARKETING APPROACH THAT 
SPECIFICALLY SERVES OUR BUSINESS 

Danah found it sufficient to market her consultation services through her sound business reputation for her 
services and work. Her restaurateur clients began to share their positive experience in working with her 
with other restaurateurs, which helped establish her good reputation in the market. This is proof that 
exceptional and creative work will definitely enjoy a good position in the market and is an effective way 
to market businesses.

GUARANTEEING SUSTAINABILITY

On ensuring sustainability for our businesses, Dalya pointed that we need to deal with our companies as 
a family. Just as we seek to get to know our family members, we need to get to know our employees to 
know how to deal with them and discover their strengths to employ them in the best way possible that 
would benefit the business. This is in addition to understanding their weaknesses to avoid the risks of 
having them do jobs that do not suit their personalities, which would negatively affect the business.

She also stressed on reviewing our services and products periodically to ensure that our business 
continues to add value to society.

Danah and Dalya both agreed on the importance of being flexible towards market changes and 
keeping abreast with the different market needs in order for businesses to remain productive and grow. 
They added that one has to be open to what is available, as well as create a market for creative and 
new business ideas. An entrepreneur needs to seek a need that hasn’t been met and seize the 
opportunity and provide the services or products that fill the market gap. They also pointed out that 
businesses should seek to be unique in their work and what they provide.

THE MEANING OF SUCCESS 

To Bibi, success is humbleness, acceptance of failure and the determination to continue working. Dalya 
stated that success comes in different forms; the meaning of success differs from one person to another and 
from one perspective to another. She added that each one of us needs to define the success we want and 
to reach it the way we have defined it for ourselves.

Bibi added that we can't predict if a project would succeed nor the extent of its success until after we work 
on it. And if an idea or project doesn't succeed, we shouldn't stop but we should continue our journey after 
reviewing the project and design an alternative plan that would avoid the mistakes of the previous 
approach.
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"Believe in yourself 
and your goal. And 
focus on your goal." 

Dalya

"Initiate, continue 
and persevere 
without giving up." 

Danah

"Choose the work 
you enjoy and 
focus on it." 

Bibi

An advice for women entrepreneurs
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S E C O N D  S E S S I O N  D I S C U S S I O N S :  
' C O N C E P T - B A S E D  B U S I N E S S E S '

LEARNING FROM OUR WORK EXPERIENCES 

Laila Al-Hamad stated the importance of planning and deep research before beginning a business 
project. From her past corporate experience that she had gained when working for the World Bank, which 
is a large international organization concerned with economy and sustainable development, the 
importance of studying any project before beginning it. 

So when the idea came to her for her small business, designing and selling handmade crafts, she applied 
the same research methodology that she had learned from the World Bank. This is due to her work 
experience that was focused on economic development, from which she learned that every question we 
may have should be followed by deep research to reach detailed answers. 

Hence, she carried extensive research that included studying the crafts market and craftsmen in the Gulf in 
addition to studying the demand and supply of crafts in the Gulf. Her goal from the research was to know 
whether her business idea was feasible and its percentage of success. 

She spent two years researching as she traveled around the Gulf searching for craftsmen and studying 
the market. From the results of her research and study, she changed the initial business concept that she 
had placed before her research and developed the concept to come out with a new business concept 
that goes with market demand and market potentials. She then began her project from which she provides 
handmade products from the Gulf with contemporary and innovative designs.

As to Alaa Ali Redha, she gained from her 5-year corporate experience work discipline and high degree 
of professionalism. She experienced first-hand from international companies how to develop and maintain 
a high level of professionalism in dealings and relations between clients and suppliers. This is in addition 
to management and work culture. 

This helped her and her partner Dana Behbehani on managing their business at the same level of 
professionalism that they worked at as employees in large companies. With their professionalism and work 
discipline they were able to ensure for their business continuous development, sustainability and success.
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LET US HAVE INNOVATIVE IDEAS AND CLEAR GOALS

Laila's business concept is considered a risk as it ventures into a new business concept that is craftsmanship. 
But as it is a unique idea and supported by research and study and a clear plan, she was able to make her 
business succeed. Based on her experience, Laila advised that our business should not be an imitation of 
another business even if the other business was successful. She added that a business concept should not 
be a fad either that would disappear quickly. She stressed that we should find a unique idea for our business. 
She also advised on doing on working on researching and studying our idea ourselves without depending 
on a consulting company to do our business research, this is to ensure sustainability for our business projects 
and add value to society.  

As to Dana, her goal was clear from the beginning, which was based on her endless passion for designing. 
She searched for a business idea that allows her to work as a designer. So she took her first step that was to 
study graphic design. She then began to offer branding services with her partner Alaa in addition to selling 
uniquely designed products on-line. After a few years, demand for product sales grew faster than demand for 
branding. Therefore, they concentrated on expanding their product range and began offering products 
they design. To this, Dana had reached her goal that is to design products under her brand name, which 
was her initial dream to focus on creating designs. 

CONSULT WITH ROLE MODELS

Laila stressed on the importance of consulting with our role models in business. In her experience, she 
benefitted from people that she considered her role models and as it happened her role models were always 
women that owned creative businesses and that have developed their businesses and have added their own 
unique touches to their businesses. She had met with her women role models and benefitted from their 
experiences and advices. With this, Laila advised that we must search for our role models and consult them 
and take their advice.   

STEP BY STEP

At the beginning of establishing our small businesses, it would only make sense for us to do most of the 
required jobs ourselves to save costs and establish our business the way we want it to be. Such was the 
case with Dana and Alaa who carried out all the technical jobs and requirements themselves. They 
assumed the role of saleswomen, accountants and designers in addition to other required jobs for their 
business. As they were employees, they worked after their office hours every day of the week including 
weekends. After they were able to establish their business as a strong establishment and had gained 
enough experience from their corporate jobs, they then decided to dedicate their time to expand their 
business. 
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OVERCOMING DIFFICULTIES

In the beginning, Laila faced difficulties due to the lack of awareness amongst society towards craftwork. This 
is due to the fact that in Kuwait, society moved away from handmade products over 50 years ago. The 
market became full of fast-made, machine-produced products. We have lost our appreciation for traditional 
handmade products. Laila overcame this prevailing perspective in the market by speaking with people and 
creating awareness towards the concept of traditional handmade products and their ties to our Kuwaiti 
heritage and that supporting this concept would sustain our heritage. People began to accept the concept 
and appreciate it.

Laila also faced difficulties in quality control, shipment, production and design as she deals with craftsmen, 
not factories nor big companies. But with patience and perseverance she was able to overcome all these 
problems and continue with her plan to offer unique, high-quality handmade products with contemporary 
designs. She re-stresses that success does not come fast but with patience and perseverance. 

SUCCESSFUL MANAGEMENT

Alaa mentioned the importance of understanding all aspects of the business, as it is important that we know 
as business owners how to work on all the business aspects. She and her business partner from time to time 
assume different roles in their company that their employees work on. This is in order for them to know the 
nature of the jobs in their business and understand what it takes for their employees to execute the assigned 
jobs. This helps them know how to manage the different jobs and how to deal with their employees.  

Farah Al-Humaidhi's management approach is based on the concept that the person she assigns to assume 
a role or job becomes her partner in success. She explains to whoever she deals with the importance of their 
role in her business, services and the products that she offers. She also pointed out the importance of being 
flexible in our relations, in addition to paying suppliers and workers on time.

MARKETING

Regarding marketing, Farah benefitted from social media in marketing her business. She found an opportunity 
in social media to introduce herself as a professional interior designer with experience, knowledge and talent. 
In addition, she used social media to allow the market to know her personality and the way she works. This is 
because the nature of her work demands that she deals directly and sometimes personally with her clients as 
she gets involved in their lifestyles when she designs their homes. This requires that clients are comfortable with 
the designers they hire to design their homes. She also found that social media could work as a platform to 
create awareness on interior design as real profession. She created awareness on the time and effort spent 
by an interior designer in her work, which resulted in a more aware market that greatly respect the profession 
and gives consideration to the costs of interior design services and the time needed by a designer to 
execute a project. 

As to Laila's experience in marketing her handicrafts, she pointed out that we need to speak to people 
directly when we are introducing a new business concept that might be new to the market to increase their 
awareness about how it is importance and beneficial for them, which was in her case preserving Kuwait's 
heritage. And this is a form of marketing.  
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SUCCESS

Farah relayed her journey towards success, and began by explaining the reality of our Kuwaiti culture that 
depends heavily on social favors and acquaintances. She continued to explain how a business owner could 
depend on family and family businesses to sell products and services, but one would nevertheless reach a 
point where family will not be spending their money one's services or products as a favor. She states this as she 
herself had experienced it. She began her business after she graduated from university in 2004. Her business 
grew very rapidly depending on projects assigned to her by relatives and by their businesses. This continued 
until 2008 when the financial crisis took place and the fear of losses and bankruptcies took over people and 
companies. Companies canceled all their unnecessary projects that were not considered core business. And 
because the services that she used to offer were considered luxury services, all the companies cancelled all 
the projects that they had assigned to Farah at that time. Overnight, she found herself with no projects to work 
on, which not only affected her but also affected her employees. 

And due to her dependency at the beginning on building her business on projects assigned to her by family 
members and relatives, she had not invested at that time on a portfolio that shows her work, nor did she have 
a website to market her services.

In 2008, and after the financial crisis, Farah embarked on a different experience after reviewing the mistakes 
that she made during her first experience in business that was the dependence on family favors. She 
understood that her capital and her primary asset is her creativity, talent and innovations and that she does 
not need anyone to begin all over again. So she began from point zero once again and with a capital that 
did not exceed KD2000. She began designing and selling home accessories at prices affordable by all. She 
participated in exhibitions far from family support and depending solely on herself in marketing and selling. At 
one time, she participated in an exhibition without informing any of her family members so she could find out 
whether her success was real or false. The result was that her participation was successful due to the products 
she offered which were innovative and at affordable prices. She continued to make sales until she had a 
large capital from which she could expand her projects.

Laila stated her concept of success, of which she pointed that success is sustainability, and sustainability is 
measured by time.
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ADAPTING TO THE MARKET AND MOVING 
AWAY FROM EMOTIONS

During the time after which Farah re-invented her business, she was designing furniture in addition to home 
accessories. But demand for her furniture was lower and almost non-existence in comparison to demand for 
her accessories. Although she had dreamed of having her own line of furniture, she gave up on that dream 
and focused her efforts on market demand and expanded her range of home accessories.

And also due to her adapting to market needs, she began to offer interior design courses after the 2008 
financial crisis. As people began to assume various supporting jobs themselves, they stopped hiring 
consultants and specialized experts in order to save costs. This included business owners designing their 
own business spaces such as restaurant interiors. Home owners also began to design the interiors of their 
homes themselves. Farah found an opportunity in this market change and began to offer a new service that 
suits the new market conditions. So she came up with the idea of offering simple workshops on the basics of 
interior designing in order to enable people to execute their own interior designs on sound and scientific 
basis. With this experience, after she had adapting to market changes and began to offer workshops in 
order for people to design their own interior spaces, whether for their homes or their businesses. 

Farah continued by advising that by adapting to market changes and demand we need to change the 
direction of our businesses. It is not wrong to change directions or change paths. As it is not to our benefit 
to be too proud nor should we be ashamed of stopping any business if it doesn't succeed and move on to 
another business that yields greater commercial gains and is more sustainable. Getting out of a given 
business could be the success. In addition, we shouldn't consider it starting from zero, rather it is correcting a 
path and possibly a step towards success. We need to change paths whenever needed, but we must 
remain working on what we are passionate about. With the different experiences we discover ourselves day 
after day. And with this, Farah concluded that this is what she had learned during the 12 years of her career. 

Business partners, Dana and Alaa also had their experience with adapting to market demand. As the 
number of their employees grew, importance on financial results became their most important concern. They 
do not allow for their emotions to control their business decisions. At the end, financial results are what 
matter. If an idea proves unsuccessful, they eliminate it even they were emotionally attached to it. With this 
approach, they continuously review the results of their projects and change their project plans towards 
market demand. 
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WOMEN AND THE DIWANIYA CULTURE

Laila talked about the Diwaniya culture and its effect on confining women from expanding their business. She 
explained that the Diwaniya is responsible for many of the decisions made in Kuwait, including the most 
important of decisions that are financial. In the Diwaniya, commercial relationships are made and decisions 
makers converse. Women do not belong inside this institution and are therefore far away from commercial 
opportunities. In her experience, this reality prevents her from offering her products to companies as 
corporate gifts because most of the corporate decision makers are men and they happen to meet in 
Diwaniyas that exclude women. As a result, there is a lack of knowledge of the services and products that 
are offered by businesses owned by women. This limits the opportunities for women to expand in a market 
that where the majority are men. When it comes to entrepreneurship, there isn't discrimination between men 
and women, but there is a weakness in commercial relations that we must develop as a women's society. 
Having a forum in which a woman can present her services and products is important to empower women 
economically.

As women entrepreneurs, Dana and Alaa's found benefit in building relations with other women entrepreneurs 
in general and with women designers in specific to support each other. Through these relations they consult 
and discuss issues and offer each other their support.

On their experiences as women with business relations and gaining respect, all the speakers agreed on the 
principle of to work and continue to work with those that deals with them professionally and discontinues 
dealing with those that do not follow a professional manner. 

Farah added that in her business everyone she deals with, with the exception of her clients, happen to be 
men as they are the craftsmen such as the carpenters or the blacksmiths. Even those that supervise interior 
design works are all men with eastern mentalities. The reality is that interior design works are harsh, opposite to 
the prevailing perspective towards interior design that it is delicate work. This did not prevent her from 
working because she is a woman, nor did she ever feel that her opportunities were limited. Being a woman 
was never a reason for people to disrespect her or distrust her. She concluded by advising that we must 
face difficult relations with a strong personality and stated that with respect we gain respect.
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"Gain professional 
experience before 
establishing your own 
business." 

Alaa

"Seek to add value 
by contributing to 
the sustainable 
development of 
society."  

Laila

An advice for women entrepreneurs

"Make sure we work in 
something you are 
passionate about." 

Dana

"Change your business 
path towards what gives 
you greater benefits, but 
remain grounded." 

Farah 
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WMF MENTORSHIP PROGRAM EDITION I

Preparations are now underway to begin the first WMF Mentorship 
Program for entrepreneurship. Panelists from the first forum were chosen to 
become mentors to young women mentees that want to want to start their 
own businesses. The chosen panelists will be trained by a professional 
coach and mentor on the foundations of mentorship and the tried and 
professional methods in order to ensure the success of the program. 
Mentees will be carefully chosen to ensure that each one of them is 
serious and will continue with the 1-year program 
Each mentor will be assigned two mentees. During the program, at least 
four meetings between the mentor and each mentee are to take place. 
The meetings can vary with at least two physical meeting and the rest 
can be over the phone or skype.

WMF FORUM EDITION II: 'UP THE 
CORPORATE LADDER'

Preparations are underway for the second forum to take place 
November 2, 2016. Discussions will be based on the opportunities and 
challenges for women to reach executive positions in companies that 
operate in Kuwait. The forum will have two panel discussions; the first will 
host women executives in local companies and the second women 
executives in international companies with offices in Kuwait. The Forum will 
take place at in the Multi-function Hall at Al Shaheed Park. The Forum will 
be followed by the WMF Mentorship Program for Corporate Women 
Edition II.

THE NEXT STEPS
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RESEARCH STUDY BY DR. LUBNA AL-QADHI FROM 
KUWAIT UNIVERSITY, BASED ON 2015 STATISTICS

Differences in education:

47.24% of females with average degrees, 43.03% of male with average degrees (female 
percentage is higher)
30.04% of females with higher degrees, only 14.75% of males have higher degrees

Differences in the contribution in economic activities amongst married population:

73.56% male contribution, 61.77% female contribution
81.5% contribution by females between 25 - 44 years of age 
48.7% contribution by females 45+ (the percentage decreases dramatically)

STATISTICS BASED ON REPORT BY A.T. KEARNEY 
2015

Percentage of women in executive positions:

21% - 35% world percentages for women in executive positions, in Kuwait it is only 14%
14% world female representation on company boards in 2014, in Kuwait women 
representation is 1.7% only
The study showed that 55% of women believe that they have equal work opportunities, 
whereas 85% of men believe that there is gender equality exists in the workplace

STATISTICS AND STUDIES ON WOMEN 
PROFESSIONALS AND ENTREPRENEURS
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Women entrepreneurs:
World numbers of men vs women in entrepreneurship is for every male, one female 
In Kuwait the percentage of the population that own businesses is 7% male, and only 2% 
women 
Based on surveys, the study showed that the differences are due to social reason where 
women aren't supported enough to become business owners.
Challenges faced by women, apart from funding, bureaucracy and existing systems for 
establishing businesses, is the lack of opportunities for finding mentors. The chances for women 
to receive mentoring are very low at less then 15%. 
Creating a supportive environment for entrepreneurship is crucial for the success of 
businesses.
There is a strong link between the percentage of programs that support women 
entrepreneurship and the percentage of women entrepreneurs. This is apparent in countries 
such as Denmark, Sweden and Norway of which have the highest percentage of women 
entrepreneurs.
Women entrepreneurs require support as well as funding, in addition to access to mentors 
and opportunities to attend women related forums and conferences.

A STUDY PREPARED BY GULF BANK AND ALGHANIM 
INDUSTRIES SHOW THAT:

Women in executive positions:
The existence of work mechanisms and systems that support women are required to allow her 
the opportunity to reach executive positions that she deserves and seeks to realise her 
career ambitions
7 out of 10 women believe that the obstacles that prevent her from reaching executive 
positions are due to unsupportive administrative regulations, male favoritism in the workplace, 
and unclear administrative regulations. 55% of women believe that men have greater and 
faster chances of reaching executive positions. They also believe that career development 
and training and opportunities for promotions and the most important factors for moving up 
the career ladder.
Women also aspire for more workshops and training in addition to organisations and 
conferences dedicated women professionals. 
More effort is required from companies, academic institutions and society to witness a rise in 
the percentages of women executives.   

STATISTICS AND STUDIES ON WOMEN 
PROFESSIONALS AND ENTREPRENEURS
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